


Today’s Agenda

● NEW OptiChannel Marketing Solutions and why they are essential in 
today's world

● NEW Customer Loyalty Strategies for Growth and Success
● Customer Acquisition Program Must Haves
● Employee Recruitment Program Opportunities
● NEW Avenues for Fulfillment Efficacy
● Fully Integrated Marketing Programs



Think Patented
A Partner You Can Count On



More Than Great Printing



What Are You Trying to Achieve



We Design A Solution for Your Needs



TP Way of Life



Trends You Can’t Ignore
Today’s Marketing Efficacy



Today’s Marketing?

The world has changed.  

Consumers are in control, 
and live on multiple 
devices & channels.

Single-channel, siloed 
communication is no 
longer enough.

We help companies reach & engage 
people -- no matter their channel 

preferences -- to accomplish specific 
objectives (like acquisition & portfolio 

expansion).

We doing this using OptiChannel journeys 
that use Email, Direct Mail with PURLs & 
QR Codes, SMS, Facebook, LinkedIn, & 

more.



One Program Leverages Both

Simply stated, we connect, 
PRINT and Digital Channels into
one integrated marketing solution



Today your target audience is available on 7.2 channels and 5 
devices in a 24 hour period!



DMA Study Shows the Importance of Content

Today’s prospects want to download 3-5 pieces of 
high-value content before taking action

They want to understand how the solution or 
service can benefit them before investing time in a 

meeting 



There are more media channels to build a 
dialogue on how you can help!

You have to move effortlessly across all channels 
and that’s where technology comes in.



More Than Marketing
New Use Cases



Program Opportunities

● New Customer Acquisition Programs
● Customer Base Growth
● Loyalty Programs
● Membership Programs
● Event Registration and Arrival Programs
● Trade Show Engagement
● New Member / Customer Onboarding
● Referral Programs
● Trans-promotional Programs
● Label & Packaging



Vertical Market Opportunities

Some of the Vertical Markets we work with are:
● Non-profits
● Higher Education
● Retail
● Insurance / Healthcare
● Financial Services
● Manufacturing
● Hospitality / Restaurant
● Telecommunications
● Really any vertical that wants improved results!



Higher Education
Many Different Solutions



Higher Ed – Student Search







Marketing Engagement Plan – Wave Document



The Results Speak for Themselves



Mail 360
Recruitment Use Case



Recruitment Case Study



Clear Challenges & Objectives



Direct Mail + Additional Channels



Impressions or Conversions



Leverage Channels That Connect





QR Codes & Direct Mail
A “Game Changer” for your Marketing Engagement 





What’s the Future of QR Codes?

Thanks to the pandemic, QR Code usage has seen significant 
growth, year-over-year! 

In fact, reports suggest that one billion smartphones will have 
access to QR Codes by the end of 2022. 

In addition, Juniper Research says that by 2022, 
5.3 billion QR Codes will be used for coupon redemption.



Why Are QR Codes Popular in 2022

There are many reasons QR Codes are regaining 
popularity, but perhaps the most obvious reason is 

that they are contactless, touchless, and easy-to-use; All 
must-have attributes in a post-pandemic world



The Reasons for QR Code Success

The main drivers of success:
● Today’s Mobile phones ALL have QR Code readers included
● The QR Code viewers work, unlike Apps of the past
● NEW, COVID use cases like menus and coupons
● 56% of mobile users do everything on their phones



Improved Engagement

● Direct Mail and QR Codes were made for each other
● The results speak for themselves
● Direct Mail Programs using QR codes see 3x-5x lift 

beyond the direct mail piece alone
● There are a variety of options for tracking responses and 

conversions



Real Estate Differentiators



Recruitment Campaign



Back Side of Mailer



SCAN and DONATE NOW



Outdoor Signage Great Venue



Financial Services
Journey Maps for any Need



New Customer Onboarding Program
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Personalized 
Microsites



Personalized 
Microsites

REDACTED

REDACTED



REDACTED REDACTED

REDACTED

REDACTED

REDACTED

Personalized 
Microsites





CBNA Home Loans
Tools and Offers



CBNA Home Loans





Nationwide OptiChannel
Program

Every Aspect is Personalzied



Divisions Maintenance Group

Divisions Maintenance Group provides 
facilities maintenance services for 
retailers and property management 
companies across the nation.  

Companies like WalMart and CVS, 
among others, rely on Divisions 
Maintenance Group for complete, full 
service maintenance care of their 
facilities.



Challenge and Program Need

Challenge
Identify, locate and develop 
qualified third party service 

providers that meet the 
qualification standards for 

Divisions 3rd Party Service 
Provider Program. 

Free up staff and deliver 
qualified firms based on 

DMG’s overall qualification 
process.

Solution
Create a fully automated, 

Recruitment Portal 

Deliver all qualified firms 
back to them for entry into 

their CRM



Program Design Considerations

Think Patented created a fully automated, Recruitment Portal:

• Allowed potential service providers to log-on and complete a pre-qualification form

• The ability to upload:
- W-9’s
- Insurance coverage information
- As well as, other important documentation

• Completed packet of information was submitted to a group of Divisions Internal 
recruiters:

- They could approve the next step in the evaluation process
- Or deny the application in real time  

• The solution also sent reminders to applicants for missing parts of the application 
package



Dashboard

Master Data

Yes No



Dashboard

Master Data

Yes No



Direct Mail Touch

<FirtstName>, to learn more about our contract plumber opportunity go to: 
<www.FirstLast.DivisionsProvider.com>



Back of Mail Piece











Service Provider Approval Email



New Application Submitted Notification



Still Time To Sign Up Notification



Bottomless Closet Appeal 
Program

Four Levels of Targeted Engagement



New Donor Engagement



Results Speak for Themselves



National Guard Referral 
Campaign

World Class Program Delivers Results



It Starts With OptiChannel and Referral Incentives



It Takes More Than One Touch or Channel



OptiChannel Lead Generation



Lead Collection & Tracking



Lead Referral Capture



You Must Lead Nurture in Today’s World



Fulfillment & Kitting
The Ability to Speed Delivery and Increase Your ROI





One Stop Fulfillment, Distribution and POD Solutions



Summary and Wrap Up
Now More Than Ever



Key Takeaways

● Leverage new, innovative solutions to drive improved results
● This will lead to increased conversions and new revenue
● In 2022, you have to leverage multiple channels and devices
● You can track and measure any campaign metric you would like, along with 

all conversion and ROI Results
● We can augment existing programs or build a new one, with all of the 

elements you need for improved results



Questions?

Next Steps?
Joseph Manos, EVP Dan Cornelius Jeromy Manser
jmanos@mindfireinc.com DCornelius@thinkpatented.com jmanser@thinkpatented.com

mobile 916.284.8112 mobile 937.307.3562 mobile 585.734.6451

mailto:jmanos@mindfireinc.com
mailto:DCornelius@thinkpatented.com

